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Abstract

Social media has become an important source of political information for young people and has
changed how political issues are discussed, understood, and evaluated. This study examines how
different forms of social media content influence Political narrative, perceptions of authenticity,
and trust among Pakistani youth. Particular attention is given to how Young Digital Users
engage with political content shared through platforms such as TikTok, Instagram, YouTube,

and WhatsApp.

The study adopted a qualitative research design informed by Framing Theory. reflexive thematic

analysis.

The findings show that social media plays a dual role in the political lives of Pakistani youth. On
the one hand, it provides easy access to political information through videos, reels, memes, posts,
and online discussions. On the other hand, participants expressed concerns about misinformation,
manipulated content, misleading captions, and difficulties in determining the credibility of
political information. Both participant groups highlighted the growing importance of short-form
audiovisual content in political communication. Professional Observers generally viewed this
development critically, while Young Digital Users regarded it as a practical way of keeping up

with political information despite recognising its limitations.

The study also found that Young Digital Users do not rely solely on traditional media sources
when assessing political information. Instead, they actively compare information across different

platforms, evaluate visual and emotional cues, and use their own judgement when deciding



whether political content is trustworthy. The findings further suggest that language, cultural

familiarity, and emotional relatability influence perceptions of authenticity and credibility.

The study contributes to research on digital political communication by providing qualitative
insights from the Pakistani context and by highlighting how young people navigate political

information, trust, and authenticity in contemporary social media environments.
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1. Introduction

1.1 Background

The rise of social media as one of the most powerful channels of political communication has
fundamentally changed how citizens, particularly young people, perceive, receive, and construct
political discourse (Feio & Oliveira, 2025). Globally, platforms like TikTok, Facebook,
Instagram, and YouTube have increasingly replaced television, newspapers, and radio as the
main sources of political information for young people. (Feio & Oliveira, 2025; Shahwar et al.,

2025).

Social media is not a homogenous communication environment, however. Political information
is communicated through a variety of content formats. We see short form videos, text based

posts and image-text hybrid texts like memes, screenshots, and infographics.

These formats attract the audiences in ways that are different in terms of the way they appeal to
them emotionally, cognitively, and communicatively (Sherief et al., 2024; Liu & Kuru, 2025).
Whereas some of its forms are more concerned with immediate and emotional engagement,

others promote contextual consideration, or even an evidentiary interpretation.

This question gains much relevance in the Pakistani context. Social media has become an
important platform for communication, information sharing, and political engagement among
young people in Pakistan as a result of rapid internet penetration and widespread smartphone
access (Husnain, 2025). Pakistani youth aged 1635 increasingly consume political information
across multiple digital platforms shaped by algorithmic recommendations, audiovisual content,

and linguistic diversity (Ahmmad, Shahzad, Igbal & Latif, 2025).



Since social media sites have been playing the role of mediating political comprehension,
researchers have been more intrigued to look at the connection between the use of digital media
and political participation in Pakistan (Batool et al., 2020). The digitally transmitted Political
narrative enhanced by social media algorithms are becoming increasingly associated with the
emergence of political polarization among Pakistani youth (Ahmmad, Shahzad, Igbal, & Latif,
2025). This process is particularly obvious on platforms, like Tik Tok, on which short-form
audio-visual media produces experiences of high rates of emotional response, virality, and

political participation among younger audiences (Husnain, 2025).

1.2 Problem statement

Although the topic of digital political communication draws increasingly more scholarly
resources, the opportunities to explore the impact of specific content types in social media and
their effect on grasping the political message and perceptions of authenticity among young
Pakistani people have received very limited research focus (Batool et al., 2020; Zainurin et al.,
2024). To date, the literature has mostly concentrated on general correlations between social
media use and political participation (Pang et al., 2022; Rajpar et al., 2025), as well as on studies
of digital polarization and algorithms communication space (Esau et al., 2025; Abbasi & Shah,
2024). Not much has however been paid to how the specific media format like video-based
contents, text-based communications or image-text hybrids dissimilarly influence Pakistani

users’ formation of Political narrative, trust, authenticity and credibility assessment.

Moreover, most of what is available in the literature tries to understand young audiences as a
passive delivery of Political narrative instead of embodiments of active participants who
continuously evaluate trust, authenticity, and credibility as they navigate interconnected media

environments. Contemporary digital political communication increasingly operates within social



media and traditional media interconnected environments where traditional media, social media
platforms, and user-generated content converge and interact simultaneously in which emotional
video-based communication, textual verification, platform algorithms, linguistic identity, and
active engagement with political content collaborate in shaping political knowledge (Toor, 2020;

Giiran & Ozarslan, 2022).

1.3 Aim and Research Question

The thesis, therefore, examines the impacts of the different forms of content carried out by social
media on shaping Political narrative among Pakistani youth aged 16 to 35 and more importantly
the perception of the authenticity, trustworthiness and political credibility of video and text
communication environment among youth.

This research is informed by the questions:
Research Question 1

How do different content types (video, text, and image-text hybrids) influence the formation of

Political narrative among Pakistani youth aged 16-35?
Research Question 2

How do Young Digital Users evaluate the authenticity and trustworthiness of video-based and

text-based political content?

2. Previous research

In this section the literature is presented into five themed parts i.e. social media and youth
involvement in politics, form of content, persuasion, and the formation of Political narrative,

misinformation, media literacy and critical content consumption; Misinformation political



polarization, echo chambers and algorithmic influence, and social media and political

communication in Pakistani context.

These sections explain how different types of political content, including videos, text posts, and
image-text content, work together to shape political opinions, feelings of authenticity, and trust
among Pakistani youth. They help show how young people experience political communication
on social media and how different content formats influence the way Political narrative are

understood and interpreted.

2.1 Social media and youth involvement in politics

Over the last ten years, the connections between social media and political involvement of youth
have drawn significant scholarly interest. An increasing number of studies suggests that political
information, expression of political opinions, civic discourse, and political identities are
increasingly facilitated through social media platforms, which young people have come to treat
as their primary venues for political engagement (Feio & Oliveira, 2025; Pang, Qin & Ji, 2022;

Zainurin, Wan Husin & Mohd Zainol, 2024).

Social media sites have become the major spaces where Young Digital Users find political news,
debate current events, and engage in political activities. At the same time, these platforms also
give rise to significant challenges, including issues of misinformation, emotional manipulation,

and declining credibility of political information (Feio & Oliveira, 2025).

Research has likewise determined an overall positive correlation between the use of social
networking sites and civic participation among youth. Political news consumption and political
view expression online are both strong predictors of civic engagement. This contrast between

passive consumption and active expression is of particular concern to the current study, which



explores how various content modalities may produce different types of political participation

and Political narrative (Pang et al., 2022).

Four broad mechanisms have been identified through which social media directly impacts youth
political behavior: close contact with political leaders, opportunities for political expression
online, political communication, and exposure to large amounts of political information

(Zainurin et al., 2024)

Students have been identified as avid consumers of political information on social media, with
significant variations across platforms in terms of political communication styles and content
modalities. Instagram and YouTube are more likely to be associated with visual consumption of
politics, whereas platforms like Facebook and Twitter are associated with more political debate
and ideological discussion. This contrast between platform affordances and communicative
functions informs directly the current thesis, which examines the influence of various content
formats on political knowledge through different emotional, cognitive, and social processes

(Shahwar et al., 2025).

Together, these studies prove that social media has become the prevailing space where political
communication encountered by young consumers. Nevertheless, although current academic
literature firmly illustrates the role of social media in youth politics through its utilization, the
relevance of content focrmats themselves and their influence on Political narrative construction

and perceptions of authenticity have received less focus.

2.2 Form of Content, Form of Persuasion, and Formation of Political narrative
A growing field of interest in the research of digital political communication is the interaction of

the content format with political persuasion. According to the existing literature, this form in



which political information is being provided largely affects emotional involvement,

interpretation, quality assessment, and politics.

Research has revealed an increasing scholarly focus on the effects that platform characteristics
have on persuasion and the formation of public opinions. Social media persuasion is found to be
increasingly reliant on emotional immediacy, communication through videos, images, and text,

visual storytelling, and audience-specific platform strategies (Sherief et al., 2024)

The significance of framing in the digital communication setting has been further emphasized in
research on framing theory in the age of social media. The use of social media sites is argued to
radically change the way in which Political narrative works out. Since digital platforms
disseminate framing processes more widely, as opposed to traditional media systems where
institutional editorial structures dominated the process of framing, the role of those structures is

to a large degree less crucial (Giiran & Ozarslan, 2022).

Through their work, it can be seen that Political narrative in social media contexts actively
engages not solely by use of textual language, but also by visual immediacy, emotional

symbolism, platform affordances, and audience participation (Giiran & Ozarslan, 2022).

This school of thought is extremely pertinent to the current research as it substantiates the debate
that Political narrative by Pakistan youths can vary largely based on whether political
information is induced via video-based communication, text-based political messaging, or text-

image hybrids.

Research on political memes shared on social media platforms has identified four key persuasive
mechanisms: authorization, moral evaluation, rationalization, and storytelling (Rzeki et al.,

2026).



Their conclusions indicate that memes employ humor, satire, emotional abridgment, and
intertextuality to reduce the complex political stories into very condensed ideological shorthand.
Notably, study shows that image-text hybrid formats are not only passing political information
but reconstructing Political narrative on an active rather than a passive mode of understanding

that is brought out with the aid of emotional and semiotic condensation (Sherief et al., 2024).

The observation that image-text hybrid formats actively reconstruct Political narrative through
emotional and semiotic condensation, rather than merely transmitting information, can be
directly applied to the current thesis, which explores how image-text hybrid political
communication can have different effects on Political narrative as compared to pure textual or

audiovisual political communication (Giiran & Ozarslan, 2022).

Another conceptual insight we see into the realm of social media where it is perceived to be a
mediator of political communication instead of a mere neutral medium of communication. The
study proposes that social media alters the Political narrative by making the simple users to be
players within the political communication processes (Toor, 2020). This point of view is much
more compatible with the framing theory and also substantiates the focus of the current thesis on
learning the influence which the format of content itself has on political interpretation and

ultimate political perception.

Further insight is offered in previous research of the area of political social media marketing and
digital campaigning strategies. Previous research continues to show that political actors are
strategic in their use of various forms of content to achieve optimum engagement, emotional
appeal and interest involvement. Nevertheless, in the context of increased awareness of platform-

specific communication tactics, the sources have virtually little to offer on how various formats



in themselves affect political trust, perception of authenticity and the formation of narrative with

young consumers (Husnain, 2025).

Such a gap gains significance especially in some settings like Pakistan whereby brief audiovisual

communication is taking over political communication in the social media platforms.

2.3 Media Literacy, Political Content Consumption, Misinformation
The credibility, trustworthiness and authenticity of political content spreading in the digital space

is another significant field of the current area of scholarship.

Visual misinformation has been found to be considerably more efficient than text-only
misinformation in attracting attention, generating emotional reactions, and influencing political

interpretation (Liu & Kuru, 2025).

In their review, they single out six major areas of research in the scholarship on visual
misinformation: content, outcomes, interventions, conceptual work, methodology, and
regulation. Notably, the review mentions the increasing prevalence in visual-heavy platforms

like Tik Tok and YouTube in political misinformation space.

Visual stimulus has an increased persuasive value since audio-visual communication initiates
more positive emotions and feelings of immediacy in comparison to text-only political
information (Liu & Kuru, 2025). This result is a strong indicator of the current study in the way
that political trust and narrative making through the use of video-based political communication

can be different when compared to textual political communication.

Research on media literacy interventions has identified a number of models aimed at reinforcing

users’ ability to critically assess misinformation and disinformation, including web-based



literacy programs, game-based interventions, course-based approaches, and left-right reading

(Boler et al., 2025)

Their results show that younger and older users more often have problems differentiating reliable
and unreliable information on the Internet in political context, and specifically the case of

emotionally eliciting audiovisual information.

Most of the youth have no idea on how to differentiate between genuine and altered political
information, especially when there are visual methods of communication, such as memes and
videos. Their results indicate that media literacy skills differ dramatically across Young Digital
Users and could have an impact on the interpretation and trustworthiness of Political narrative

(Shahwar et al. 2025).

Taken together, this study also shows that the question of political trust in online settings is being
constructed more and more based on exchanges between emotional communication, visual

persuasion, platform affordances, and media literacy practices.

2.4 Echo Chambers, and Algorithms influence
Research has identified three common patterns in the relationship between social media and
political polarization: ideological homogeneity is reinforced by algorithmic systems, users have

limited awareness of algorithmic influence, and echo chambers solidify group belonging and

identity (Ahmmad et al., 2025).

Notably, the review concentrates on the prevalence of Western contexts in the current literature
emphasizing the necessity of a study placed in non-Western contexts of digital politics like

Pakistan.



Destructive polarization of digital communication systems has also been conceptualized in
scholarship suggesting that existing research does very little to distinguish between the various
types of polarization, instead tending to conflate their communicative expressions. A framework
has been proposed that focuses on the contribution of communication practices toward

ideological antagonism and political fragmentation (Esau et al., 2025).

In the Pakistani scenario in particular, research shows how social media algorithms tend to push
young consumers toward ideologically aligned political content, further strengthening partisan

biases and denying access to a variety of opinions (Ahmad et al., 2023).

Research has also established that digital echo chambers have a tremendous impact on offline

political participation and the formation of an ideological identity (Li and You, 2025).

Research has also found a strong relationship between social media use and ideological change
among Pakistani youth, with social media playing an increasingly significant role as a source of
political identity, ideological fortification, and polarization among younger users (Rajpar et al.,

2025).

These studies together show that Political narrative in the social media setting are formed not
merely by content level action but also be affected by algorithmic apparatuses that shape

visibility, repetition, emotional reinforcement, and ideological circulation.

2.5 The social media and political communication in the Pakistani setting

The question of whether social media, political communication, and building youth Political

narrative are connected can be discussed with the context of Pakistan in particular.

Digital populism has been viewed as a revolution of Pakistani politics, with social media
platforms such as Facebook, Twitter, and TikTok becoming increasingly used as means of direct

10



interaction between citizens and political leaders, circumventing traditional media institutions

(Rizwan Ahmed, 2025).

Ahmed’s analysis highlights: influencer-driven political communication, bot amplification, echo

chamber formation, and polarized, politically emotional, narratives.

Such trends generate the larger communicative space on which Pakistani youth when taking in

political content.

Drawing on Uses and Gratifications Theory, Media Richness Theory, and Social Engagement
Theory, research has illustrated how social media can significantly support political awareness,

political efficacy, and political engagement among youth in Pakistan (Batool et al., 2020).

Their results demonstrate that sites like Facebook or Twitter provide a means to access

information on elections, as well as motivate political engagement in younger audiences.

That social media has already become one of the biggest political information spaces for
Pakistani youth is further evidenced in recent research. A considerable number of young
Pakistani users are active consumers of political content on digital platforms while

simultaneously conveying anxiety about misinformation and political reliability (Husnain, 2025).

Strong correlations have also been established between social media use and political
polarization among Pakistani youth, reflecting heavily polarized online spaces (Abbasi & Shah,

2024).

Research shows that Facebook users tend to be more actively politically involved than non-users,
and also highlights that demographic and geographic diversity are factors that influence the

formation of political communication practice (Zaheer, 2020).

11



Important historical background has also been offered by tracing the early adoption of social
media platforms by Pakistani political parties and documenting the increasing importance of

digital media in the process of political mobilization by youth (Eijaz, 2013).

Research has also reviewed the way in which Pakistani political leaders adopt social media for
reputation management and building of political credibility. The results note the growing
participatory approach of political communication in Pakistan, as users are actively involved in

building and challenging Political narrative (Shami et al., 2019).

The existing literature on Pakistan demonstrates that social media has become a significant
platform for political communication, information sharing, and political engagement among
young people. But even with increased scholarship on digital political communication in
Pakistan, there is little research to specifically explore how various types of content forms
influence Political narrative formation, authenticity perception, trustworthiness, and Political

narrative-making. This gap forms the basis of the present study.

2.6 Chapter Summary

Research conducted globally demonstrates that young people increasingly engage with politics
through social media platforms, where political communication has become part of everyday
digital life. Studies confirm that different content formats, particularly video-based, text-based,
and image-text hybrid communication, involve distinct emotional and cognitive processes that
shape how political messages are understood and interpreted by audiences (Giiran & Ozarslan,
2022; Liu & Kuru, 2025; Rezeki et al., 2026). Algorithmic systems have also been shown to play
a significant role in shaping political fragmentation, ideological reinforcement, and selective

exposure within digital environments (Ahmmad et al., 2025; Ahmad et al., 2023). Furthermore,

12



media literacy has been identified as a critical factor affecting users' ability to evaluate political
communication, misinformation, and online Political narrative (Boler et al., 2025; Valle et al.,

2025; Shahwar et al., 2025).

Within the Pakistani context specifically, research confirms that social media has become one of
the most prominent spaces for youth political communication, with platforms such as TikTok,
Facebook, and WhatsApp shaping political awareness, polarization, and engagement among
younger users (Batool et al., 2020; Husnain, 2025; Rizwan Ahmed, 2025). Studies further
indicate that Pakistani youth navigate heavily polarized online spaces influenced by algorithmic
amplification, bot activity, and emotionally driven Political narrative (Abbasi & Shah, 2024;

Rajpar et al., 2025).

However, a clear gap remains in both the global and Pakistani literature. While social media use,
political engagement, and misinformation have been extensively studied, limited research has
examined how specific content formats video-based, text-based, and image-text hybrid political
communication differently influence Political narrative formation, perceptions of authenticity,

and trust, particularly among Pakistani youth. This gap is what the current study addresses.

3. Theoretical Framework

This chapter presents the theoretical framework guiding the study. It begins by introducing
Erving Goffman's Framing Theory (1974) as the foundational theoretical perspective, explaining
its core principles and how individuals use frames to interpret social and political reality. The
chapter then examines how Goffman's original framework has been extended to contemporary

social media environments, drawing particularly on Giiran and Ozarslan (2022), who argue that

13



digital platforms have fundamentally transformed how framing operates in political
communication. Following this, the chapter discusses the relationship between framing theory
and Political narrative formation, before establishing the specific relevance of this theoretical
perspective to the present study on Pakistani youth and social media. The chapter concludes with
a summary of the key theoretical arguments that inform the research questions, data collection,

and analytical approach adopted in this study.

3.1 Framing Theory

Framing Theory was originally developed by Goffman (1974), who argued that individuals
understand and interpret social reality through “frames.” These frames function as interpretive
structures that help individuals organize experiences, identify meaningful information, and make
sense of events occurring within their social environment. According to Goffman (1974), people
do not respond directly to objective reality but rather to their interpretations of reality, which are

shaped by socially constructed frames.

From a communication perspective, framing refers to the process through which information is
selected, organized, and presented in ways that influence audience understanding and
interpretation. Frames emphasize particular aspects of reality while minimizing others, thereby
encouraging audiences to adopt specific interpretations of events, issues, or actors (Goffman,
1974). As a result, framing plays a significant role in shaping public opinion, Political narrative,
and social meaning within both traditional and digital communication environments (Giiran &

Ozarslan, 2022).

14



Within political communication research, framing has been widely used to explain how political
actors, media organizations, and communication systems influence public perceptions of political
issues (Goffman, 1974). Political communication rarely involves the neutral presentation of
information. Instead, information is commonly presented through particular narratives,
perspectives, and interpretations that encourage audiences to view political events in specific
ways. Framing therefore influences not only what people think about but also how they think

about political issues and political actors (Toor, 2020).

Framing Theory is particularly relevant for studying Political narrative because Political
narrative are constructed through processes of selection, interpretation, emphasis, and meaning-
making (Goffman, 1974). Political communication often involves competing interpretations of
events, where different actors attempt to define political reality through alternative frames.
Understanding how these frames operate provides insight into the ways Political narrative is

produced and negotiated within society (Giiran & Ozarslan, 2022).

3.2 Framing in Contemporary Social Media Environments

The emergence of social media has fundamentally transformed traditional framing processes.
Framing within digital environments is argued to differ substantially from framing within
traditional media systems. Historically, Political narrative was largely controlled by journalists,
editors, and institutional media organizations. In contemporary social media environments,
however, framing processes are increasingly distributed across multiple actors, including users,
influencers, online communities, political activists, and platform algorithms (Giiran & Ozarslan,

2022).
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Social media platforms enable users to actively create, modify, share, and reinterpret political
content. Political communication therefore becomes increasingly participatory, decentralized,
and interactive. Political narrative are shaped not only through institutional communication but
also through comments, reposts, hashtags, memes, online discussions, and audience engagement.
Users are no longer passive recipients of political information but active participants in the
construction and circulation of Political narrative (Pang et al., 2022; Zainurin et al., 2024; Toor,

2020).

Another important transformation concerns the growing role of communication through videos,
images, and text. Political information is increasingly communicated through videos, images,
memes, screenshots, infographics, and hybrid forms of content that combine textual and visual
elements. These communication formats create different opportunities for emotional
engagement, persuasion, and interpretation. Research suggests that visual and audiovisual
communication often generates stronger emotional responses and higher levels of audience

engagement than text-based communication alone (Sherief et al., 2024; Liu & Kuru, 2025).

Social media environments are also shaped by algorithmic recommendation systems that
influence what content users encounter and how frequently they encounter it. Algorithms play a
significant role in determining visibility, repetition, and exposure to political content. Existing
research suggests that algorithmic systems contribute to selective exposure, ideological
reinforcement, and the formation of politically homogeneous communication environments,
commonly referred to as echo chambers (Ahmmad et al., 2025; Ahmad et al., 2023; Rajpar et al.,

2025).
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As a result, framing within social media environments operates through a complex interaction
between communication formats, audience participation, emotional engagement, platform
structures, and algorithmic visibility. Political narrative is therefore continuously negotiated
through interactions among users, content creators, digital communities, and technological

systems (Giiran & Ozarslan, 2022; Sherief et al., 2024).

3.3 Framing Theory and Political narrative

Political narrative can be understood as structured interpretations that explain political events,
issues, and actors through particular meanings and perspectives. Framing Theory provides a
useful framework for examining Political narrative because it focuses on the processes through
which Political narrative is constructed and communicated. Political narrative are not simply
objective descriptions of political reality; rather, they are interpretive constructions that influence
how audiences understand political events and developments (Goffman, 1974; Giiran &

Ozarslan, 2022).

Within social media environments, Political narrative are continuously negotiated through
communication practices such as sharing, commenting, reacting, reposting, and discussing
political information. Different forms of political content may influence Political narratives in
different ways because each communication format provides distinct communicative
affordances. Video-based communication often emphasizes emotional immediacy and visual
persuasion, while text-based communication may encourage more detailed reflection and
contextual interpretation. Similarly, image-text hybrid formats such as memes and infographics
combine visual and textual elements to create concise and emotionally engaging political

messages (Sherief et al., 2024; Liu & Kuru, 2025; Toor, 2020).
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Framing Theory also provides a useful perspective for understanding perceptions of authenticity,
trust, and credibility. Individuals evaluate political information through interpretive processes
that are influenced by communication formats, emotional cues, cultural familiarity, and previous
experiences. Political trust therefore emerges not only from factual information but also from the
ways political information is framed, presented, and interpreted within specific communication

environments (Giiran & Ozarslan, 2022; Valle et al., 2025).

The theory further supports the examination of political communication within contemporary
digital environments by recognizing audiences as active participants in meaning construction.
Rather than functioning as passive recipients of political information, users actively interpret,
evaluate, discuss, and negotiate political messages encountered across different media platforms.
This perspective aligns with contemporary research emphasizing participatory communication
and active audience engagement within social media environments (Pang et al., 2022; Zainurin,

& Zainol, 2024).

3.4 Application of Framing Theory to the Present Study

Framing Theory is particularly relevant to the present study because the research investigates
how different forms of social media content contribute to the formation of Political narrative
among Pakistani youth. The study focuses on video-based communication, text-based
communication, and image-text hybrid communication across platforms such as TikTok,
Instagram, YouTube, and WhatsApp. These platforms increasingly function as important spaces
for political communication, political engagement, and political information consumption among

Young Digital Users (Batool., 2020; Husnain, 2025).
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The theory provides an appropriate analytical framework for examining how political
information is interpreted through different communication formats and how perceptions of
authenticity, trust, and credibility are negotiated within digital environments. Framing Theory
also helps explain how Political narrative is shaped through interactions between communication
content, audience interpretation, emotional engagement, and platform structures (Giiran &

Ozarslan, 2022; Sherief et al., 2024).

The deductive orientation of the study means that Framing Theory guided the development of the
research questions, interview guide, coding process, and interpretation of findings. The theory
therefore provides the primary lens through which participant experiences are understood and
analyzed. By applying Framing Theory, the study seeks to explain how Political narrative are
formed, interpreted, and negotiated within contemporary multiple digital platforms and how
different forms of social media content influence Political narrative among Pakistani youth

(Goffman, 1974; Giiran & Ozarslan, 2022; Rajpar et al., 2025).

3.5 Chapter Summary

This chapter presented Framing Theory as the theoretical foundation of the study. Drawing on
Goftman (1974) and contemporary framing scholarship, the chapter explained how individuals
interpret political information through socially constructed frames and how these processes

influence Political narratives, communication, and meaning-making (Goffman, 1974; Giiran &

Ozarslan, 2022).

The chapter further demonstrated how framing processes have evolved within contemporary

social media environments, where political communication has become increasingly
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participatory, multimodal, emotional, and algorithmically mediated. Previous research suggests
that these transformations have important implications for political communication, political
trust, political participation, and the interpretation of political information among youth

audiences (Sherief et al., 2024; Liu & Kuru, 2025; Ahmmad et al., 2025).

Finally, the chapter established the relevance of Framing Theory for examining Political
narrative formation among Pakistani youth and justified its use as the primary analytical
framework guiding the study. The following chapters are interpreted through this theoretical
perspective to explore how participants experience, interpret, and negotiate Political narrative
across different forms of social media communication (Batool et al., 2020; Husnain, 2025;

Rajpar et al., 2025).

4. Research Methodology

Previous research on social media and political communication has largely relied on quantitative
methods, including surveys, content analysis, and bibliometric reviews, to examine broad
patterns of political content consumption, platform use, and ideological polarization among
youth (Pang, Qin & Ji, 2022; Ahmmad, Shahzad, Igbal & Latif, 2025; Sherief et al., 2024).
While these approaches have produced valuable insights into the frequency of social media use,
they have been less effective at capturing how youth personally experience, interpret, and
authenticate political content in their everyday social media use. Similarly, much of the existing
research on Pakistani youth and political communication has focused on general correlations
between social media use and political participation, without examining how specific content
formats shape political narratives, perceptions of authenticity, and trust at the level of individual

experience (Batool et al., 2020; Husnain, 2025).
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In contrast to these approaches, this study study adopted a qualitative research design with a
deductive analytical approach. Qualitative research is particularly appropriate when the objective
is to explore how individuals interpret, negotiate, and make sense of social phenomena within
their everyday contexts (Bryman, 2016). Rather than measuring patterns across large samples,
the study sought to understand the lived experiences of Young Digital Users through in-depth
semi-structured interviews, allowing them to describe in their own words how different forms of
political content influence their political understanding, trust, and perceptions of authenticity.
Professional Observers belonging to different fields and professions were also taken into account
to see how they perceive about the consumption of social media by youth in Pakistan and how it
is building their political narrative. This approach is consistent with previous qualitative work in
the field that has highlighted the importance of exploring how users interpret political content
and authenticate credibility within digital platforms (Toor, 020; Valle et al., 2025; Liu & Kuru,

2025).

Similar to some previous qualitative studies in this area, the study used Framing Theory as its
primary theoretical lens, which guided the development of the research questions, interview
guide, coding process, and interpretation of findings (Goffman, 1974; Giiran & Ozarslan, 2022).
However, unlike most previous studies that applied framing theory to institutional or journalistic
communication, this study extended its application to everyday social media consumption among
Pakistani youth, examining how video-based, text-based, and image-text hybrid content formats

produce different framing effects on political narratives.

This chapter outlines the research design, participant selection, data collection procedures,

thematic analysis process, ethical considerations, and measures taken to ensure trustworthiness.
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It also explains the use of semi-structured interviews, bilingual interviewing practices,

transcription and translation procedures, and the analytical process used in the study.

4.1 Overall Research Design

The study adopted a qualitative comparative research design to explore how different forms of
political media content influence Political narrative, perceptions of authenticity, and trust among
Pakistani youth within contemporary social media environments. A qualitative approach was
considered appropriate because the research focuses on participants’ experiences, perceptions,
and interpretations of political communication across digital platforms (Bryman, 2016). The
research was guided by a deductive analytical orientation in which existing theoretical concepts
informed the interpretation of participant experiences. Framing Theory provided the primary
theoretical lens for the study and guided both the design of the research and the analysis of the
findings (Goffman, 1974). Contemporary applications of Framing Theory within digital and
social media environments further informed the study’s analytical approach (Giiran & Ozarslan,

2022).

The study employed a comparative design involving two analytically distinct participant groups:
Professional Observers and Young Digital Users. Professional Observers provided broader
structural perspectives on how social media shapes political awareness among youth in Pakistan
(Batool., 2020). They also offered insights into the wider processes of political communication
and digital engagement within contemporary Pakistani society (Husnain, 2025). Young Digital
Users shared their lived experiences of engaging with political content in their everyday digital

lives (Toor, 2020). They further described how they interpret, evaluate, and respond to political
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information encountered across social media platforms (Pang, Qin & Ji, 2022). Comparing these
two groups enabled the study to examine both structural understandings and experiential
accounts of digital political communication. This comparison was particularly valuable because
Young Digital Users are increasingly active participants in political communication rather than
passive recipients of information (Zainurin et al., 2024). The comparative design therefore
provided a richer understanding of how political narratives, trust, authenticity, and political

information are interpreted and evaluated within contemporary social media environments.

Primary qualitative data were collected through ten semi-structured interviews conducted with
Pakistani participants. Semi-structured interviews were selected because they allowed
participants to discuss their experiences, opinions, and interpretations of political content in
detail while also giving flexibility to explore emerging issues during the conversation (Bryman,
2016). The interviews focused on participants’ experiences with video-based, text-based, and
image-text hybrid political communication across platforms such as TikTok, Instagram,

YouTube, and WhatsApp.

The research design allowed the study to examine how Political narrative, authenticity,
credibility, and trust are shaped through different forms of social media communication. By
combining existing framing literature with participant experiences, the study provides
contextually grounded insights into digital political communication among Pakistani youth

within rapidly evolving multiple media platforms.
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4.1.1 Literature Search Strategy

The literature reviewed in this study was identified through a structured search of Google
Scholar. Three targeted search strings were developed to capture relevant scholarship across the
core themes of the study: social media content formats and political narrative formation, trust
and authenticity in political communication, and youth political engagement in the Pakistani

context.

The first search string focused on the relationship between social media content modalities and
political narrative formation among youth, combining terms related to content formats, political
ideology, and platform-specific engagement. This search returned 293 results, of which 7 were

selected for inclusion following the application of inclusion and exclusion criteria.

The second search string targeted studies examining perceived authenticity, trust, and credibility
in political communication across social media platforms. This search returned 209 results,
which were narrowed to 25 after applying the criteria, and further reduced to 8 studies following

a relevance assessment based on alignment with the research questions.

The third search string applied a geographic and demographic filter, focusing specifically on
Pakistani youth, digital outreach, and political narrative construction. This search returned 134

results, of which 98 remained after filtering, and 10 were finally selected for inclusion.

The following keywords guided all search strings: social media, political communication,
framing theory, Pakistani youth, political narrative, authenticity, trust, digital media,

misinformation, and digital political communication.
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Table 4.1 summarises the inclusion and exclusion criteria applied during the literature search.

Inclusion Criteria Exclusion Criteria

Non-academic blogs or opinion articles
Peer-reviewed journal articles

Studies published before 2013
Studies published between 2013-2026

Research on social media and political
Purely technical algorithmic studies
communication

Non-political social media studies
Youth political engagement studies

Studies related to trust, misinformation, and
Studies unrelated to digital media
authenticity

Table 4.1. Inclusion and Exclusion Criteria for Literature Selection

Inclusion criteria comprised peer-reviewed journal articles published between 2013 and 2026,
covering research on social media and political communication, youth political engagement, and
studies related to trust, misinformation, and authenticity in digital environments. Exclusion
criteria included non-academic blogs and opinion articles, studies published before 2013, purely
technical algorithmic studies, non-political social media studies, and studies unrelated to digital

media. A total of 38 sources were included in the final literature review.
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4.2 Thematic Synthesis

The articles selected for the literature review were synthesized thematically. Four major themes
are pre-defined to study in this research, social media and youth political engagement, content
formats and Political narrative formation, authenticity and trust in digital communication, and
political communication within the Pakistani digital context. These themes provided the
conceptual foundation for the second phase of the study and informed the development of the

semi-structured interview guide.

The interview questions were designed to explore participants’ experiences and perceptions in
relation to each of these thematic areas while allowing flexibility for participants to introduce
additional relevant issues during the interviews. The complete interview guide is provided in

Appendix B (English version) and Appendix C (Urdu version).

Section 2 — Trust, Authenticity, and Perceived Credibility

Q5. How does seeing a politician’s face and hearing their voice in a video change your trust in them
compared to reading their written statements?

Q6. Can you recall a time a video made you change your mind about a piece of news you thought was
fake? Walk me through that moment.

Q7. Why does a political ‘vlogger’ often feel more honest to you than a professional news headline?
Q8. How does hearing a political message in Urdu or your regional language rather than English affect

how much you believe the person speaking?

Figure 4.1. Semi-Structured Interview Guide (English Version)
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Figure 4.2. Semi-Structured Interview Guide (Urdu Version)

Figures 4.1 and 4.2 present excerpts from the semi-structured interview guide used during data
collection in the English and Urdu languages, respectively. The interview guide was developed
based on the key themes identified through the literature review and thematic synthesis,
including political communication, content formats, authenticity, trust, and Political narrative
formation. Providing the guide in both languages enabled participants to engage in the interviews
using the language with which they were most comfortable, thereby supporting richer and more

contextually grounded responses.

4.3 Phase Two Semi-Structured Interviews

Semi-structured interviews were selected because the research questions required detailed
understanding of participants’ experiences and engagement with political content across social
media platforms. This method was considered suitable for exploring how participants experience

different forms of political communication, including video-based, text-based, and image-text
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hybrid content, and how they evaluate authenticity, credibility, and trust within digital

environments (Bryman, 2016; Giiran & Ozarslan, 2022).

The interview format allowed participants to discuss their political experiences in their own
words and explain how different media formats influence their understanding of Political
narrative, misinformation, and political communication practices across platforms such as
TikTok, Instagram, YouTube, and WhatsApp (Sherief et al., 2024; Liu & Kuru, 2025). In
addition, the semi-structured format provided flexibility to explore relevant issues that emerged
during the interviews while maintaining consistency across participant discussions (Bryman,

2016).

4.3.1 Bilingual Interview Design

The interview guide was prepared in both English and Urdu. While most interviews were
conducted in English, two participants chose to be interviewed in Urdu. This bilingual approach
allowed participants to express their views in the language with which they were most
comfortable and helped capture culturally specific meanings and experiences (Bryman, 2016).
The researcher, being fluent in both languages, translated and transcribed the Urdu interviews

into English for analysis.

4.4 Sampling and Participant Selection
The study employed purposive sampling to recruit participants who could provide relevant and
informed perspectives on the role of social media in shaping Political narrative among Pakistani

youth. Purposive sampling was considered appropriate because the study sought participants

with specific experiences and knowledge related to political communication, social media use,
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and political information consumption. Rather than aiming for statistical representation, the

objective was to obtain rich and detailed accounts that could help address the research questions.

A total of ten participants were recruited and divided into two analytically distinct groups. The
first group consisted of six Professional Observers, including individuals with professional
experience in academia, journalism, law, psychology, political engagement, and public affairs.
These participants were selected because their professional backgrounds enabled them to provide
broader perspectives on social media, political communication, political awareness, and the

development of Political narrative among young people in Pakistan.

The second group consisted of four Young Digital Users aged between 18 and 25 who actively
consume and engage with political content on social media platforms. These participants were
selected because they could describe their own experiences of encountering, interpreting,
evaluating, and discussing political information within digital environments. Their accounts
provided insight into how Political narrative are experienced and understood by young social

media users in everyday life.

Participants were recruited through professional and personal networks using direct invitations.
Individuals who met the inclusion criteria and expressed an interest in participating were
provided with information about the study before being invited to take part in an interview. The
inclusion criteria required participants to have experience with social media and familiarity with
political content shared through digital platforms. For the Young Digital User group, participants
were also required to be active users of social media and to engage with political content on a

regular basis.
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The comparative design of the study was an important element of the sampling strategy.
Including both Professional Observers and Young Digital Users enabled the research to explore
the topic from two different perspectives. Professional Observers provided broader structural
interpretations of social media’s influence on political communication, while Young Digital
Users shared their lived experiences of navigating political information online. Comparing these
perspectives allowed the study to identify areas of convergence and divergence in how Political

narrative, trust, and authenticity are understood within contemporary social media environments.

4.4.1 Screening Criteria

Participants were screened based on several criteria, including active social media use,
familiarity with political content, exposure to different content formats, and the ability to reflect
on experiences of political communication. Efforts were also made to include participants from
different regions and backgrounds to increase the diversity of perspectives represented in the

study.

Recruitment also sought to ensure regional diversity and gender representation among

participants.

4.5 Interview process, recording and transcription

All the interviews were conducted remotely using Microsoft Teams.

Interviews were audio-recorded with participants’ informed consent and lasted between 15 and
50 minutes. In general, Young Digital Users provided shorter responses than Professional

Observers, resulting in differences in the volume of data generated by the two participant groups.

Eight interviews were conducted in English and two in Urdu.
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Transcriptions were generated using the Microsoft Teams transcription tool and subsequently

checked against the audio recordings for accuracy.

Urdu interviews were manually transcribed and translated into English. This process helped
preserve contextual meaning, emotional nuance, and culturally specific expressions during
translation. Another reason to do transcription and translation manually was to keep the privacy

of participants and integrity of data intact (Bryman, 2016).

4.6 Thematic Analysis Procedure

The interview data were analysed using reflexive thematic analysis as outlined by Braun and

Clarke (2019).

The analysis followed a deductive orientation informed by theoretical concepts identified in the
literature review and reflected in the interview guide. The analysis was initially organised around
predefined domains identified in the literature review, including political content formats,

authenticity and trust, political interpretation, and the Pakistani digital political context.

Each of the interviews was read several times in order to be familiar with the data.

Coding was conducted separately for the two participant groups:

1. Professional Observers

2. Young Digital Users

Coding within each participant group was organised according to the main sections of the
interview guide to facilitate thematic analysis. Conceptual labels were given to meaningful
segments of the transcripts that reflected predefined themes in: media consumption, trust

evaluation, authenticity perception, political interpretation, and disinformation awareness.

31



The analysis began with theoretically informed coding categories, but the coding process

remained iterative and reflexive throughout. For analytical clarity, descriptive labels such as

biometric validation, algorithmic tribalism, contextual distortion, vernacular authenticity, and

hybrid verification were applied to recurring observations identified within the predefined

theoretical categories.

After the first round of coding, there were cross-participant analysis matrices based on each of

the thematic areas that analyzed the repeated patterns, contradictions, and thematic convergences

of Professional Observers and Young Digital Users. The codes were then finally summarized

into four general interpretative themes: Political Information Consumption on Social Media.

Credibility, Trust, and Authenticity. Disinformation, Virality, and Algorithmic Manipulation and

Digital Political Communication and Political narrative. The final stage of analysis involved

interpreting the relationships between themes, existing theory, and participant experiences

through a reflexive analytical process.

To enhance analytical transparency, Table 4.2 illustrates examples of how interview extracts

were coded and progressively grouped into broader categories and final themes. The coding

process involved moving from participants’ statements to descriptive codes, which were then

organized into conceptual categories and subsequently developed into the four overarching

themes presented in Chapter 5.

Participant Extract

Initial Code

Category

Final Theme

“People will never

Political Information

open the link because . User-Driven Agenda .
c e User Gatekeeping . Consumption on
they think it will be Setting . .
” Social Media

too long...” (P1)
“People identif : : e Authentici Authenticity, Trust

I.) . y Biometric Validation . ty . y
truth in their voice Evaluation and Credibility
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and on their face.”
(P1)

“Half a truth 1s a full
lie.” (P8)

Contextual Distortion

Misinformation
Awareness

Disinformation,
Virality and
Algorithmic
Manipulation

“I compare news

media.” (P3)

with other sources Triangulation . . . Authenticity, Trust
. . . . Verification Practices o
instead of trusting Verification and Credibility
blindly.” (P4)
“Support was Media Systems and
mobilised solely Social Media Digital Political .. J .

. o .. Political Narrative
through social Mobilisation Communication .

Formation

4.7 Ethical Considerations

An information sheet was given to all participants explaining the aim of the study, voluntary

participation, confidentiality procedures, and their right to withdraw.

Written informed consent was obtained from all participants before the interviews were

conducted.

To maintain anonymity, all names of participants were substituted with pseudonyms, and

identifiers were eliminated when performing the transcription and analysis. All recordings,

transcripts, and research materials were stored securely (Bryman, 2016).

4.8 Trustworthiness and Limitations

Trustworthiness was addressed through several measures throughout the research process

(Bryman, 2016). Credibility was enhanced through prolonged engagement with the interview

data, repeated reading of transcripts, comparative thematic coding, and the inclusion of two

analytically distinct participant groups (Braun & Clarke, 2019). The comparative design enabled
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the researcher to examine similarities and differences between Professional Observers and
Young Digital Users, thereby providing a richer understanding of how Political narrative,
authenticity, and trust are negotiated within social media environments. The bilingual interview
design also contributed to credibility by allowing participants to express their views in the
language with which they were most comfortable, helping to preserve cultural meaning and

contextual nuance during data collection.

Transferability was supported by providing detailed descriptions of the research context,
participant characteristics, and the Pakistani digital political environment. By providing detailed
information about the participants, interview procedures, and analytical process, the study
enables readers to assess the relevance of the findings to other contexts and populations
(Bryman, 2016). Dependability was strengthened by maintaining a clear record of the research
process, including participant recruitment procedures, interview design, transcription practices,
coding decisions, and theme development. Confirmability was supported through the systematic
use of interview data, reflexive engagement with the analytical process, and the consistent
application of the study’s theoretical framework during interpretation (Bryman, 2016; Braun &

Clarke, 2019).

Despite these measures, several limitations should be acknowledged. First, the study involved a
relatively small sample of ten participants, including six Professional Observers and four Young
Digital Users. While this sample size was appropriate for an in-depth qualitative study, it limits
the extent to which the findings can represent the full diversity of experiences and perspectives
among Pakistani youth. Second, the participant group included a limited number of female

participants, which may have reduced the representation of gender-specific experiences relating
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to political communication and social media use. Third, the study relied on participants’ accounts
of their media consumption and political engagement rather than direct observation of their
online behaviour. The findings therefore reflect how participants described and interpreted their
experiences rather than how they necessarily behaved within digital environments. Finally, the
study was conducted within a specific Pakistani political, cultural, and media context. As a
result, the findings should be interpreted within that context and may not be directly transferable

to other countries or media environments.

Despite these limitations, the study provides valuable qualitative insights into how Pakistani
youth engage with political content on social media and how Political narrative, trust,
authenticity, and credibility are negotiated within contemporary digital communication

environments.

5. Thematic Analysis and Findings

This chapter presents the findings from the thematic analysis of ten semi-structured interviews
investigating the impact of social media on the formation of Political narrative, authenticity, and
trust among Pakistani youth. The findings are based on interviews with two analytically distinct
participant groups. One is Professional Observers and other is Young Digital Users. Professional
Observers provided broader perspectives on how social media influences political
communication, political awareness, and narrative formation within Pakistani society, while
Young Digital Users described their lived experiences of engaging with political content across

digital platforms.
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The analysis identified areas of both convergence and divergence between the two groups. While
Professional Observers primarily discussed social media in terms of broader structural
developments within digital political communication, Young Digital Users focused more on their
everyday experiences of consuming, interpreting, evaluating, and verifying political information

encountered online.

The thematic analysis was guided by the conceptual themes identified in the previous studies and
informed by Framing Theory. The analysis confirmed the relevance of four thematic areas within
the interview data: Political Information Consumption on Social Media, Authenticity, Trust and
Credibility, Disinformation, Virality and Algorithmic Manipulation, and Media Systems and
Political Narrative Formation. Within these broader thematic areas, several more specific
patterns and analytical insights were identified through participants’ accounts. Both participant
groups contributed to each theme, allowing for comparisons between structural perspectives and
lived digital experiences. Table 5.1 provides an overview of the four themes and their associated

subthemes.

Main Theme Subthemes
Political Information Consumption on Social Short-form videos, multitasking consumption, rapid
Media engagement

- Emotional authenticity, facial ions, hybrid
Authenticity, Trust, and Credibility motional authenticity, facial expressions, hybri

verification
Disinformation, Virality, and Algorithmic Echo chambers, fake captions, algorithmic
Manipulation reinforcement
Media Systems and Political narrative Cross-platform consumption, use of multiple media
Formation platforms
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The prominence of each theme across the two participant groups is reflected in the coding

procedure illustrated in Figures 5.1 and 5.2.

Number of Coded References

(Thematic Prominence)

Figure 5.1: Distribution of Themes Among
Professional Observers (n = 6)
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Figure 5.1. Distribution of themes among Professional Observers (n = 6).

The bars represent the number of coded references (thematic prominence)

derived from the qualitative data of this participant group.

Figure 5.1 shows the distribution of major themes identified among Professional Observers (n =

6). The findings indicate that Legitimization/Delegitimization (LD) and Disinformation Framing

(DF) were the most prominent themes, suggesting that participants were particularly concerned

with political credibility, misinformation, emotional political communication, and the influence

of digital media on public opinion. User-Driven Agenda Setting (AS) and Media Hybridization

(MH) were also frequently discussed, reflecting participants' views that social media users

increasingly shape political discussions within interconnected multiple media platforms
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Figure 5.2: Distribution of Themes Among
Young Digital Users (Students) (n = 4)
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Figure 5.2. Distribution of themes among Young Digital Users (Students) (n = 4).
The bars represent the number of coded references (thematic prominence)
derived from the qualitative data of this participant group.

Figure 5.2 shows the distribution of major themes among Young Digital Users (n = 4).
Disinformation Framing (DF) and Legitimization/Delegitimization (LD) were again the most
prominent themes, showing that students were highly aware of misinformation, political
manipulation, and the role of social media in shaping political credibility and public opinion.
Media Hybridization (MH) and User-Driven Agenda Setting (AS) were also discussed
frequently, reflecting how Young Digital Users actively engage with political content across

multiple digital platforms and participate in shaping online political discussions.
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5.1 Theme 1 — Political Information Consumption on Social Media

The first theme that emerged from the analysis concerns the way political information is
increasingly consumed through digital media environments with multiple competing sources of
information. Professional Observers commonly argued that social media platforms have
transformed the political attention patterns of youth by prioritizing speed, brevity, and immediate
emotional engagement. Several interviewees felt that younger users are engaging with politics
through short audiovisual formats that are optimised for rapid information consumption, often at
the expense of deeper contextual understanding. One participant explained: "The suggestion that
people will never open the link is because they have already regarded it as being too long" (P2).
Professional Observers therefore tended to view memes, reels, and short-form political videos as
highly engineered instruments designed to bypass informational resistance and capture audience

attention.

Young Digital Users also acknowledged high levels of engagement with brief political content,
though they approached this behaviour pragmatically rather than critically. Several described
short videos as effective coping mechanisms within information-overloaded digital
environments. One participant stated: "Videos can be viewed as you multi-task them compared to
articles” (P8), while another explained: "I usually begin by a brief video since it provides me
with a synopsis" (P4). Young Digital Users therefore characterised short-form video as a

diagnostic tool used to assess whether a political issue warranted further investigation.

While both groups acknowledged the growing dominance of compressed political
communication, they interpreted it differently. Professional Observers emphasised the declining

depth of political analysis and the potential for manipulation, whereas Young Digital Users
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focused on efficiency, accessibility, and adaptive media navigation. Together, these perspectives
suggest that Political narrative formation among Pakistani youth is increasingly taking place
within social media environments characterised by short-form content and rapid information

consumption.

Building on this understanding of how political information is consumed, the following theme
examines how participants evaluate the authenticity and credibility of the political content they

encounter.

5.2 Theme 2 — Authenticity, Trust, and Credibility

Closely connected to the patterns of consumption described in the previous theme, questions of
authenticity and credibility emerged as a central concern for both participant groups.
Professional Observers approached political trust through institutional and structural
frameworks, frequently expressing deep mistrust of traditional media organisations. Several
interviewees claimed that television and newspapers are often politically or financially
compromised. One participant stated: "4 politician or somebody with influence has to buy them"
(P3). At the same time, Professional Observers noted that youth audiences are increasingly
drawn toward emotional and audiovisual cues such as facial expressions, voice tone, body

language, and emotional delivery as markers of political authenticity. One participant explained:

"People identify truth in their voice and on their face: that is truth"” (P1).

Young Digital Users similarly associated video-based political communication with emotional
trustworthiness. Several respondents mentioned that watching politicians speak felt more honest
than reading political texts, with one participant noting: "Statements are not accompanied by the

emotion or facial expression which is conveyed by the statements" (P4). However, Young Digital
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Users also displayed considerable distrust toward audiovisual content, frequently referencing
deepfakes, fake captions, manipulated editing, and contextual distortion. As one participant
cautioned: "Presentation skills not only ensure honesty, but also not alone" (P8). For Young
Digital Users, political trust therefore involved an active process of triangulation, cross-platform
comparison, evidentiary verification, and contextual evaluation. Language also emerged as an
important dimension of authenticity, with both groups identifying Urdu and regional languages

as emotionally resonant and culturally relatable.

Taken together, Professional Observers tended to frame trust in terms of institutional decay and
media capture, while Young Digital Users negotiated it through a combination of emotional
resonance and selective verification. Despite these differences, both groups agreed that political
authenticity among Pakistani youth is increasingly shaped by emotionally expressive audiovisual

communication alongside ongoing cross-platform verification practices.

While this theme reveals how participants evaluate the credibility of individual pieces of content,
it also points toward a broader challenge — that the same digital environment which enables
emotional connection also enables the spread of misinformation and manipulation, which is the

focus of the next theme.

5.3 Theme 3 — Disinformation, Virality, and Algorithmic Manipulation

The concern with authenticity and trust discussed in the previous theme is further complicated by
the widespread presence of disinformation, viral content, and algorithmic influence, which
formed the third major theme of the analysis. Professional Observers frequently described social
media as a polarised space capable of amplifying propaganda, outrage, and ideological

fragmentation among young people. Several participants discussed populist propaganda,
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WhatsApp misinformation, monetised outrage, and algorithm-driven echo chambers. One
participant explained: "The algorithm continues to advance the story in line with their cognitive
bias" (P2), highlighting the concern that emotionally charged audiovisual media may keep young

audiences confined within self-reinforcing ideological ecosystems.

Young Digital Users similarly acknowledged the prevalence of misinformation in online political
spaces, referencing clickbait, cherry-picked clips, fake captions, and misleading videos. One
participant captured this well: "Half a truth is a full lie" (P8). However, unlike Professional
Observers, most Young Digital Users did not position themselves as passive victims of
misinformation. Instead, they described practising adaptive skepticism and active verification,
checking comments, comparing sources, evaluating evidence, and consulting multiple platforms
before accepting political claims. One participant noted: "In case a political video goes viral in a

noticeable short period of time, then it does not necessarily make me trust the video more" (P4).

While Professional Observers focused more on the structural risks of an algorithmically curated
political environment, Young Digital Users focused on real-world coping strategies and media
reflexivity. Nevertheless, both groups agreed that emotionally amplified audiovisual content,
rapid virality, and algorithmic reinforcement have fundamentally transformed how Political

narrative are constructed among Pakistani youth.

These processes of disinformation and algorithmic influence do not operate within any single
platform in isolation. Rather, as the final theme shows, they are part of a broader shift toward
interconnected and Digital Political Communication that now define how Political narrative are

formed and understood.

42



5.4 Theme 4 — Media Systems and Political Narrative Formation

The findings across the previous three themes consistently point toward a broader structural
transformation in how political communication operates, which is captured in the fourth and final
theme. Professional Observers characterised the Pakistani media landscape as having undergone
significant structural change, describing how newspapers are increasingly adopting social media
formats, how television discussions are redistributed as short reels, and how political campaigns
have shifted toward digital mobilisation. One participant observed: "It was only by way of social

media that support was mobilised" (P3).

Young Digital Users described a similar reality from their lived experience, explaining that
political information is consumed across multiple connected media platforms including TikTok
reels, YouTube clips, television fragments, memes, WhatsApp forwards, and long-form articles.
Participants regularly defined political knowledge as cumulative and cross-platform rather than
derived from any single media organisation. Several Young Digital Users noted that different
media formats serve distinct political functions, with videos providing awareness, articles
offering depth, comments enabling verification, and visual content supporting credibility

judgements.

Both groups therefore acknowledged the existence of a growing interconnected media
environment within which political communication operates. Professional Observers interpreted
this shift in structural terms relating to institutional adaptation and political power, while Young
Digital Users understood it through the lens of daily media navigation and platform experience.
Nonetheless, both perspectives point to the same conclusion: Political narrative construction

among Pakistani youth no longer takes place through isolated media channels. Rather, Political
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narrative is increasingly shaped through everyday engagement with multiple digital platforms

and information sources.

Table 5.2 summarises the key differences and convergences between the two participant groups

across all four themes.

Analytical Dimension Professional Observers Young Digital Users
View of Social Media Structural and critical Practical and adaptive
Trust Evaluation Institutional skepticism Cross-platform verification
Video-Based Content Manipulative and emotional Efficient and engaging
Political Participation Concern over polarization Active navigation
Verification Practices Structural concern Cross-platform checking

5.5 Chapter Summary

This chapter presented the thematic analysis of ten semi-structured interviews conducted with
Professional Observers and Young Digital Users, examining how different forms of social media
content influence the formation of Political narrative, authenticity, and trust among Pakistani
youth. Four major themes were identified and discussed: Political Information Consumption on
Social Media, Authenticity, Trust, and Credibility, Disinformation, Virality, and Algorithmic

Manipulation, and Media Systems and Political Narrative Formation.

The first theme established that political information consumption among Pakistani youth
increasingly occurs through social media environments characterised by short-form content and
rapid information consumption. The second theme demonstrated that authenticity and trust are

not passively received but actively negotiated through emotional cues, cultural relatability, and
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cross-platform verification practices. The third theme revealed that disinformation, algorithmic
amplification, and viral content significantly complicate how Young Digital Users make sense of
political information, though Young Digital Users in particular showed considerable capacity for
adaptive skepticism. The fourth theme showed that Political narrative formation no longer takes
place through any single media channel but rather through interconnected media environments in

which multiple platforms and content formats interact continuously.

Across all four themes, both Professional Observers and Young Digital Users described the
growing importance of social media in shaping Political narrative and engagement. Participants
from both groups discussed the increasing use of video-based political content, concerns about
misinformation and credibility, and the practice of verifying information across multiple
platforms. While Professional Observers focused more on broader developments in digital
political communication, Young Digital Users provided examples from their own experiences of
consuming and evaluating political content online. Together, these findings provide the basis for

the discussion in the following chapter.

6. Discussion

This chapter discusses the findings of the study in relation to the research questions, existing
literature, and Framing Theory. The discussion examines how different forms of social media
content influence Political narrative formation, perceptions of authenticity and trust, and the role

of digital media environments in shaping Political narrative among Pakistani youth. The chapter
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further presents theoretical and practical implications, acknowledges the study limitations,

provides recommendations for future research, and concludes the study.

6.1 Political Information Consumption on Social Media

The findings indicate that political information consumption among Pakistani youth increasingly
occurs within multiple digital platforms where different content formats coexist and interact.
Participants described using short-form videos, long-form videos, textual content, comments,
news articles, and interpersonal discussions to construct Political narrative. These findings
support previous studies suggesting that social media users rarely rely on a single information
source and instead navigate multiple media platforms and information sources (Toor, 2020;

Pang, Qin & Ji, 2022; Zainurin, Wan Husin & Mohd Zainol, 2024).

From a Framing Theory perspective, Political narrative is constructed through multiple
interpretive frames encountered across platforms and communication formats. Rather than
receiving political information passively, participants actively negotiated Political narrative
through continuous movement between different media sources (Goffman, 1974; Giiran &

Ozarslan, 2022).

6.2 Authenticity, Trust and Credibility

The findings demonstrate that authenticity and trust are important factors influencing political
interpretation within social media environments. Participants frequently evaluated political
information based on communication style, emotional delivery, perceived sincerity, and source

credibility. Young Digital Users often associated authenticity with relatable communication
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styles and visual cues, while Professional Observers emphasized broader concerns relating to

misinformation and political manipulation.

These findings align with previous studies highlighting the importance of authenticity and
credibility in contemporary political communication (Valle et al., 2025; Sherief et al., 2024). The
findings further support Framing Theory by demonstrating that political trust is influenced not
only by information itself but also by how information is framed, communicated, and interpreted

within specific media environments (Goffman, 1974; Giiran & Ozarslan, 2022).

6.3 Disinformation, Virality and Algorithmic Manipulation

Both participant groups identified misinformation, virality, and algorithmic amplification as
significant features of contemporary political communication. Professional Observers
particularly emphasized the role of platform algorithms in reinforcing ideological preferences
and increasing political polarization. Young Digital Users similarly acknowledged the presence

of misinformation but described actively verifying information through multiple sources.

These observations support existing literature suggesting that algorithmic recommendation
systems influence political exposure, ideological reinforcement, and selective information
consumption (Ahmmad et al., 2025; Ahmad et al., 2023; Rajpar et al., 2025). The findings
indicate that Political narrative are increasingly shaped through algorithmically mediated framing

processes that influence what information becomes visible and politically salient.
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6.4 Media Systems and Political Narrative Formation

The findings suggest that Political narrative are formed through interactions between traditional
media, digital media, social media platforms, and user-generated content. Participants frequently
described moving between TikTok, Instagram, YouTube, WhatsApp, television, and online news

sources to interpret political events and evaluate political claims.

These findings support previous research on Digital Political Communication, which argues that
political communication increasingly operates across interconnected communication
environments rather than isolated platforms (Toor, 2020; Giiran & Ozarslan, 2022). Political
narrative therefore emerge through a combination of audience participation, platform structures,

media content, and social interaction.

6.5 Study Limitations

Several limitations should be considered when interpreting the findings of this study. First,
although the study focused on Political narrative formation among Pakistani youth, only four
Young Digital Users were interviewed. While these participants provided rich and detailed
accounts of their experiences, they cannot represent the full diversity of political attitudes, media

practices, and social backgrounds found among Pakistani youth.

Second, many participants were highly educated and politically informed individuals, including
academics, journalists, legal professionals, and politically engaged citizens. As a result, the
findings may reflect higher levels of political awareness, media literacy, and critical evaluation

than would be found among the wider population of social media users.
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Third, the comparative design involved six Professional Observers and four Young Digital
Users. Consequently, the dataset contains more structural and expert interpretations than youth
perspectives, which may have influenced the relative prominence of certain themes within the

analysis.

Fourth, the study relied on participants’ accounts of their media consumption and verification
practices rather than direct observation of their online behaviour. The findings therefore reflect
how participants describe and interpret their own actions rather than how they necessarily behave

in real-time digital environments.

Finally, the study was conducted within a specific Pakistani political, cultural, and media
context. The findings should therefore be understood as context-dependent and may not be
directly transferable to other countries or political environments. Future research could expand
the participant base, include a larger youth sample, and combine interviews with social media
content analysis or digital ethnographic methods to further examine how Political narrative are

formed and negotiated online.

6.6 Recommendations for Future Research

Future research should consider including a larger number of Young Digital Users in order to
capture a wider range of perspectives and experiences relating to political communication on
social media. While the present study benefited from the inclusion of Professional Observers, a
larger youth sample would provide a more comprehensive understanding of how Political

narrative are interpreted and negotiated by the population at the centre of the research topic.
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Future studies may also benefit from combining interviews with additional data sources. Several
participants described specific practices such as cross-platform verification, engagement with
short-form videos, interpretation of captions, and evaluation of political content. Observational
methods, digital ethnography, or social media content analysis could therefore complement
interview data by examining how these practices occur within actual digital environments rather

than relying solely on participants’ accounts.

In addition, future researchers could build on the comparative design used in this study by
including multiple participant groups with different levels of political engagement, media
literacy, or Professional expertise. Such an approach could provide further insight into how

Political narrative are understood and negotiated across different segments of society.

Finally, future qualitative studies may benefit from conducting longitudinal research. Since
Political narrative, media platforms, and online communication practices continue to evolve
rapidly, following participants over an extended period could provide a deeper understanding of

how trust, authenticity, and political interpretation change over time.

6.7 Chapter summary

This study examined how different forms of social media content influence Political narrative
formation among Pakistani youth. The findings demonstrate that Political narrative is
increasingly shaped through multiple media platforms where audiovisual communication, textual
content, algorithmic systems, and audience participation interact. Participants actively negotiated
authenticity, trust, credibility, and Political narrative through engagement with multiple

communication formats and platforms.
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Drawing on Framing Theory, the study showed that Political narrative are not passively received
but actively interpreted and negotiated through digital communication processes. The findings
contribute to understanding contemporary political communication by highlighting the complex
relationship between social media content formats, framing processes, algorithmic visibility, and

Political narrative within multiple digital platforms.

7. Conclusion

This thesis investigated how different types of social media content, especially video-based, text-
based, and image-text hybrid communication have different effects on formation of Political
narrative among the Pakistani youth between 16 to 35 years of age. The research also examined
how users evaluate authenticity, credibility, emotional engagement, and political trustworthiness

within contemporary digital media environments.
There were two key research questions guiding the research:

1. How do different content types (video, text, and image-text hybrids) influence the
formation of Political narrative among Pakistani youth aged 16-35?
2. How do Young Digital Users evaluate the authenticity and trustworthiness of video-based

and text-based political content?

How do content formats influence Political Video-based content generates stronger emotional
narrative formation? engagement and rapid political interpretation
How do users evaluate authenticity and Trust is evaluated through emotional cues, source
trustworthiness? comparison, and cross-platform verification

Table 7.1 — Research Questions and Key Findings
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To address these research questions, the study adopted a qualitative research design guided by a
deductive analytical approach. The research used semi-structured interviews with two participant
groups, Professional Observers and Young Digital Users, to explore how different forms of
political media content influence Political narrative, perceptions of authenticity, and trust within
contemporary social media environments. Existing literature and Framing Theory provided the
theoretical foundation for interpreting participant experiences and political communication

practices (Goffman, 1974; Giiran & Ozarslan, 2022).

The results indicate that political narrative construction in contemporary Pakistani digital spaces
is increasingly shaped by interactions between video-based communication, emotional
engagement, algorithmic amplification, linguistic relatability, cross-platform verification, and

declining institutional trust.

In this chapter, the key results of the research, the contributions the research has made to the
field of study, the policy implications of the research, limitations in the research, and offer future

research directions are summarized.

7.1 Summary of key findings

Previous research reviewed in this study suggested that social media plays an increasingly
influential role in shaping Political narrative, political participation, and political engagement
among young people. The literature highlighted that audiovisual political communication often
triggers stronger emotional responses than text-based communication, that algorithmic systems
influence the visibility and spread of political content, and that misinformation has made the

assessment of trust and credibility in digital communication environments increasingly complex.
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However, a significant gap remained regarding how different forms of social media content
shape Political narrative and perceptions of authenticity among Pakistani youth. This study
addressed that gap through a qualitative study of participants’ experiences with different forms

of political communication using thematic analysis.

One of the key findings was that political information consumption among Pakistani youth
increasingly occurs across multiple digital platforms and media sources characterised by short-
form videos, reels, memes, screenshots, and other forms of video and text communication. Both
Professional Observers and Young Digital Users described political communication as ocuuring
across multiple formats and platforms rather than through a single source of information.
Professional Observers generally viewed this shift critically, arguing that the growing dominance
of short-form political communication reduces analytical depth, encourages emotional
persuasion, and limits contextual understanding of political issues. Young Digital Users also
acknowledged many of these concerns, particularly the risks of oversimplification,
misinformation, and loss of context. However, they generally regarded short-form political
content as a practical response to contemporary digital media environments characterised by
information overload, limited attention, and the need for rapid access to information. Rather than
viewing short-form content as ideal, many participants described it as a format they regularly use

despite recognizing its limitations.

Another important finding concerned the growing significance of audiovisual authenticity in
political communication. Participants consistently described video-based political content as
emotionally engaging and psychologically persuasive. Facial expressions, tone of voice,

emotional delivery, and body language were repeatedly identified as indicators of honesty,
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authenticity, and credibility. These findings support the application of Framing Theory in digital
environments by demonstrating how Political narrative is increasingly shaped not only through

textual messages but also through visual and emotional forms of communication.

At the same time, participants expressed considerable mistrust toward both traditional
institutional media and emotionally driven online communication. Frequently mentioned
concerns included manipulated editing, misleading captions, contextual distortion, deepfakes,
and other forms of misinformation. Rather than relying solely on institutional authority or
emotional appeal, participants described a range of verification practices that involved
comparing information across platforms, consulting multiple sources, reading audience reactions,
and maintaining a degree of skepticism toward political content. The findings therefore suggest
that political trust among Pakistani youth is increasingly negotiated through a combination of

emotional resonance, cultural familiarity, visual evidence, and active verification practices.

The study also highlighted the importance of language in shaping perceptions of authenticity and
trust. Participants from both groups frequently associated Urdu and regional languages with
emotional sincerity, cultural closeness, and political relatability. In contrast, English-language
political communication was sometimes perceived as distant, elite-oriented, or disconnected
from everyday social realities. Language therefore functioned as an important marker of

authenticity within political communication.

Finally, the findings showed that Political narrative formation among Pakistani youth
increasingly occurs across interconnected media platforms rather than within a single
communication channel. Participants described moving between social media platforms,

television clips, WhatsApp messages, memes, articles, and livestream content when seeking
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political information. Political narrative was therefore shaped through the combined influence of
multiple media formats, user interactions, and verification practices. Together, these findings
demonstrate that Political narrative among Pakistani youth are formed through a complex
process of engagement with diverse sources of information, where authenticity, trust, and

Political narrative are continuously evaluated and negotiated across digital media environments.

7.2 Contribution to Knowledge

This study makes several contributions to the existing literature on social media and political
communication. First, it provides qualitative evidence from the Pakistani context, which remains
underrepresented in international research on digital political communication and social media
content. By exploring the experiences and perspectives of both Professional Observers and
Young Digital Users, the study offers a detailed account of how Political narrative are formed,

interpreted, and negotiated within contemporary social media environments.

Second, the findings contribute to a broader understanding of political communication by
demonstrating that Political narrative among Pakistani youth is shaped through interactions
across multiple media platforms and content formats. Participants described engaging with
videos, memes, screenshots, text-based posts, WhatsApp messages, and online discussions when
seeking and evaluating political information. The findings suggest that Political narrative are not
formed through a single source of information but through ongoing interactions between

emotional responses, verification practices, platform features, and cultural influences.

Third, the study contributes to the development of Framing Theory in digital communication

environments by demonstrating that the format of political content plays an important role in
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shaping interpretation. Participants frequently described how visual communication, emotional
delivery, tone of voice, body language, and platform-specific content formats influenced their
perceptions of authenticity, credibility, and Political narrative. These findings suggest that
framing processes extend beyond message content alone and are increasingly influenced by the

ways political information is presented and experienced across digital platforms.

Finally, the study makes a methodological contribution through its comparative research design.
By including both Professional Observers and Young Digital Users, the research was able to
compare broader structural perspectives on digital political communication with the lived
experiences of social media users. This approach provided insight into both wider developments
in digital political communication and the everyday practices through which young people

evaluate, interpret, and engage with political information online.

Taken together, these contributions advance understanding of how Political narrative are formed
within contemporary social media environments and highlight the importance of authenticity,
trust, cultural familiarity, emotional communication, and cross-platform verification in shaping

Political narrative among Pakistani youth.

7.3 Relationship Between Framing Theory and the Current Study

Goffman's Framing Theory argues that people do not respond to factual reality but to their
interpretation of it, shaped by socially constructed frames. This principle runs through all four

themes of the study and connects them into a coherent theoretical argument.

The first theme i.e. Political Information Consumption on Social Media shows that different

content formats act as different kinds of frames. Short-form videos, reels, and memes create fast,
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emotionally driven political interpretations, while text-based content encourages slower, deeper
and more analytical thinking. So, a particular frame therefore determines not just what young
Pakistani social media users that we label as Young Digital Users in our study have information

about a matter politically, but how they feel and think about it.

The second theme i.e. Authenticity, Trust, and Credibility demonstrates that trust and
authenticity are also shaped by framing cues rather than facts alone. Participants judged political
credibility through facial expressions, voice tone, emotional delivery, and linguistic relatability,
particularly the use of Urdu over English. These are non-verbal and cultural framing signals that
guide how a political information is received and evaluated. Young Digital Users also practiced
hybrid verification, meaning they cross-checked frames across multiple platforms before

accepting a Political narrative as authentic and credible.

The third theme i.e. Disinformation, Virality, and Algorithmic Manipulation, reflects the
extension of Framing Theory to social media environments as argued by Giiran and Ozarslan
(2022), who noted that framing is no longer controlled by journalists or institutions but is
distributed across users, algorithms, and platforms. The findings of this study confirm this that
algorithms amplify emotionally charged political content, reinforce ideological frames, and
create echo chambers. Fake captions and manipulated videos represent distorted framing, where

visual or emotional presentation misleads audiences about political reality.

The fourth theme i.e. Media Systems and Political Narrative Formation captures the most direct
application of framing theory. Goffman argued that frames help people organize experience and
make sense of events. The findings show that Pakistani youth construct Political narrative by

moving across TikTok, WhatsApp, YouTube, television clips, and news articles, each of which
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offers a different frame. Political narrative is built by combining and negotiating across these
overlapping frames, which is precisely what this study describes as hybrid Political narrative

formation.

Overall, the findings suggest that Framing Theory remains a useful framework for understanding
political communication in contemporary digital environments. The study demonstrates how
content format shapes political interpretation, how emotional and visual cues influence
perceptions of trust and authenticity, how algorithmic systems affect the visibility of political
messages, and how Political narrative is formed through interactions across multiple media

platforms and content formats.

a. Final Conclusion

This study examined how different forms of social media content contribute to the formation of
Political narrative among Pakistani youth and how authenticity, trust, and credibility are
evaluated within digital political communication. The findings show that social media has
become an important source of political information and learning for young people in Pakistan.
Participants described using videos, reels, memes, posts, comments, and WhatsApp content to
follow political events, learn about political issues, and engage with political discussions. For
many Young Digital Users, social media provides faster and more accessible access to political

information than traditional media sources.
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At the same time, the findings revealed that social media presents significant challenges.
Participants frequently discussed misinformation, manipulated content, misleading captions,
emotional persuasion, and difficulties in determining whether political information is
trustworthy. As a result, social media was viewed not only as a source of political learning but

also as an environment that requires constant evaluation and verification of information.

An important contribution of the study was the comparison between Professional Observers and
Young Digital Users. Professional Observers tended to focus on broader concerns regarding
political communication, including misinformation, political polarization, declining trust in
institutions, and the increasing influence of emotionally driven content. Young Digital Users
acknowledged many of the same concerns but generally approached social media more
pragmatically. Rather than rejecting short-form political content, they described adapting to it by
comparing information across platforms, checking multiple sources, and developing their own

strategies for evaluating credibility.

The findings therefore suggest that Pakistani youth are not passive consumers of political
information. Instead, they actively interpret, question, verify, and negotiate political content
encountered online. Political narrative is increasingly shaped through engagement with multiple
social media platforms, where trust, authenticity, and Political narrative are continuously

evaluated through everyday digital practices.

Overall, the study demonstrates that social media plays a dual role in the political lives of
Pakistani youth. It serves both as an important source of political information and participation

and as a space where misinformation, emotional influence, and credibility challenges must be
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constantly navigated. Understanding this tension is essential for understanding how Political

narrative are formed and experienced by young people in contemporary Pakistan.
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Appendix

Appendix A: Informed Consent Form

Study Title: Social Media and Political Narrative Formation Among Pakistani Youth: A Comparative
Study of Professional Observers and Young Digital Users

Institution: University West (Hogskolan Vist), Trollhédttan, Sweden
Programme: Master’s Programme in IT and Management

Researcher: Amt-Ur-Rasul Malik  Email ID: amma0022@student.hv.se
Thesis Supervisor: Maria Spante  Email ID: maria.spante@hv.se
Invitation to Participate

You are being invited to participate in a research study conducted as part of a Master’s thesis in IT
and Management at University West, Trollhédttan, Sweden. The purpose of this interview is to gather
insights regarding how youth in Pakistan consume political information on social media, and how different
types of social media content — video, text, and image-text hybrid formats — shape the Political narrative

of young Pakistanis.
What Participation Involves

*  Your participation is entirely voluntary. You are free to decline to take part or to withdraw at any
time without giving a reason and without any consequences.

* The interview will last approximately 35 minutes and will be conducted remotely via Microsoft
Teams.

*  With your permission, the session will be audio-recorded using Microsoft Teams to ensure an
accurate transcript of our conversation is maintained for analysis purposes.

* All audio recordings and transcripts will be stored securely on password-protected devices

accessible only to the researcher.
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*  Your identity will remain strictly confidential. In the final thesis and any related publications, your
name will be replaced with a pseudonym (e.g., P1, P2) and no identifying details will be disclosed.

*  The raw audio files will be permanently deleted upon the successful completion and examination
of the thesis.

Rights of the Participant

* You may decline to answer any specific question during the interview without providing a reason.

*  You have the right to withdraw your consent and end the interview at any time without
consequence.

*  You may request that specific parts of the recording or transcript be deleted or excluded from the
study at any point during or after the interview.

*  Your data will be processed in accordance with applicable data protection regulations.

Contact Information

If you have any questions or concerns regarding this research or your rights as a participant, please contact:

Researcher: Amt-Ur-Rasul Malik | Email: amma0022@student.hv.se

Thesis Supervisor: Maria Spante | Email: maria.spante@hv.se

Consent Declaration

By signing below, I confirm that:

* I have read and understood the information provided above.

* I have had the opportunity to ask questions about the study and am satisfied with the answers
received.

* I understand that my participation is voluntary and that I may withdraw at any time without

consequence.
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* Ivoluntarily agree to participate in this interview and consent to being audio-recorded via Microsoft
Teams.

* I understand that my data will be anonymised and that I will not be identifiable in the final thesis.

Participant Name:

Signature: Date:

Researcher Name:

Researcher Signature: Date:
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Appendix B: Interview Guide (English)

Study Title: Impact of Social Media on Building Political narrative of Youth in Pakistan

Method: Semi-structured interview — approximately 35 minutes — conducted via Microsoft Teams
Language: English

Reasoning Approach: Deductive — predefined themes

All questions are open-ended. Follow-up probes may be used to encourage elaboration. Participants may

answer in English or switch to Urdu at any point if more comfortable.
Section 1 — Social Media Consumption and Content Modality

Q1. Describe the last political video that made you stop scrolling. What specifically about the sound or the

imagery kept you watching?

Q2. When a political topic gets complicated, why would you reach for a 60-second video over a long

article? Do you think video is a more effective way of getting information?

Q3. Tell me about a political meme or infographic that actually made you think, ‘Wait, this is a serious

point.” What made it more than just a joke?

Q4. Compare the feeling of watching a quick 15-second Reel to reading a long post on the same topic.

Which one leaves you feeling more ‘informed,” and why?
Section 2 — Trust, Authenticity, and Perceived Credibility

Q5. How does seeing a politician’s face and hearing their voice in a video change your trust in them

compared to reading their written statements?

Q6. Can you recall a time a video made you change your mind about a piece of news you thought was fake?

Walk me through that moment.
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Q7. Why does a political ‘vlogger’ often feel more honest to you than a Professional Observersnews

headline?

Q8. How does hearing a political message in Urdu or your regional language rather than English affect how

much you believe the person speaking?
Section 3 — Reach, Virality, and the Pakistani Digital Context

Q9. How would you describe the vibe of comments on a text post versus a video post? Do you feel the

audiences engaging with each are different? If yes, what makes you feel so?

Q10. When a political video goes viral across Pakistan instantly, does that speed make you trust the message

more, or less? Why?

Q11. Tell me about a time a video shared in a WhatsApp group started a ‘war’ of words. Why did that

video move people more than a simple news link?

Note to interviewer: After completing all sections, thank the participant, remind them of their right to

withdraw data, and confirm the next steps for the research.

Appendix C: Interview Guide (Urdu)

Study Title: Impact of Social Media on Building Political narrative of Youth in Pakistan

Method: Semi-structured interview — approximately 35 minutes — conducted via Microsoft Teams
Language: Urdu

Research Approach: Deductive

The Urdu interview guide mirrors the English guide exactly in structure and intent. Questions were
translated by the researcher, who is a fluent speaker of both Urdu and English, to ensure accuracy of

meaning and cultural appropriateness.
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Interviewer note: After all questions, thank the participant and confirm data protection steps.
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Appendix D: Participant Profile Table

Table D.1 below presents the profile of all ten interview participants. Participants are identified by
pseudonyms (P1-P8) to preserve anonymity. Participants were recruited via a public Facebook post and
selected on the basis of five screening criteria: education level, social media literacy, political content
consumption, provincial/geographic background, and gender. Interviews were conducted remotely via

Microsoft Teams and lasted approximately 35 minutes each.

Table D.1: Summary Profile of Interview Participants

Code Gender Province Profession / Role Current Base Language
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Province Profession / Role Current Base Language

P7 Male Sindh Psychologist, United International English
Nations

P8 Male Punjab Lawyer Punjab, Pakistan Urdu

P9 Female  Punjab Student/TA Punjab, Pakistan English

P10 Female  Punjab Student Punjab, Pakistan English

Sampling and Selection Criteria

The following five criteria were used to screen participants following their expression of interest via the

Facebook recruitment post:

*  Education level: Minimum secondary education, ensuring capacity for reflective engagement.
* Social media literacy: Active, regular users of platforms on which political content circulates,
familiar with video, text, and image-text formats.
* Political content consumption: Regular consumers of political information via social media.
» Provincial and geographic representation: Participants sought from all four provinces (Punjab,
Sindh, Khyber Pakhtunkhwa, Balochistan) and the federal capital (Islamabad).
* Gender: Both male and female participants were sought. The final sample comprises seven male
and one female participant; this gender imbalance is acknowledged as a limitation of the study.
Note: Three participants are based outside Pakistan (two in the UK, one in the USA) and one holds an
international posting with the United Nations. These diaspora participants were included to capture the
perspective of Pakistani youth who consume Pakistani political content from abroad, a dimension of the

Pakistani digital public sphere that has received limited scholarly attention.
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Appendix E

Thematic Analysis: Representative Quotes by Theme and

Representative Participant Quotes Participant

Representative Quote Participant

Hybrid Information “People will never open the

Consumption link...” =
Authenticity and Trust “The truth in their voice...” P1
Disinformation “Half a truth is a full lie...” P8

“Support was mobilized solely
Digital Political Communication P3
through social media.”

Participant Participant Age Range Gender Primary

Code Group modality usage

. Text post, Long
Profc 1
P1 rolessiona 3040 Female videos, News
Observers .
links
P Professional 3545 Male Tfext post, Long
Observers videos
Professional Mal Text post, Short
P3 rofessiona 3040 ale ext post, Sho
Observer reels
P4 Young Digital 2025 WEIE Short reels,
User Images
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. Male Long Videos

Professional ’

P5 40-50 Text posts, News
Observers .

links

P6 Professional 3040 Male Short reels, long
Observers videos

p7 Professional 3545 Male T‘ext posts, long
Observers videos

Young Digital Male Long posts, short
User reels

Young Digital Female Short reels,
User images, Text posts

Young Digital Female Short reels,
User Images
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